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The Master of Arts in Global Communication
is an interdisciplinary programme focusing on the
global aspects of communication in the new media

era:

1. To equip students with a critical understanding of
advanced communication theories and a practical
knowledge of media professional skills;

2. To train students to develop analytical and critical
evaluation skills with global perspectives;

3. To develop students’ ability of applying
communication theories in practice;

4. To broaden students’ awareness of various
cultures to prepare them to work in a global
workplace;

5. To broaden students’ horizons in the global
political and economic perspectives of news

events happening around the world.
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Mode of Study

Programme Code: 601401
One-year Full-time Programme
Programme Code: 611401
Two-year Part-time Programme
(local students only)

Medium of Instruction

Medium of instruction is English, but for
practicum courses, it will be supplemented
with Chinese.

Tuition Fee

HK$140,000 per year for full-time students
HK$70,000 per year for part-time for 2
years

Application Periods

Local applicants

01 November 2022 to 30 June 2023
Non-local applicants

01 November 2022 to 30 April 2023

Application Fees

A non-refundable application fee of HK$300
for local applicant or HK$600 for non-local
applicant (For payment methods, please
refer to the Finance Office webpage for
details).
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Core Courses (15 credits)

1. Arecognised Bachelor degree, or an
equivalent qualification;

2. An applicant, seeking admission on the basis
of a qualification from a university or institution
of which the medium of instruction and/or the
language used in examinations is not English,
shall satisfy one of the following minimum
language requirements:

B a minimum TOEFL score of 79 in internet-
based test or 550 in paper-based test;

B a minimum overall score of 6.5 in IELTS;

B level 6 of the College English Test (CET); or

B equivalent.

The programme will comprise 27 credits

dividing into core courses (15 credits), which are
compulsory, and elective courses (minimum 12
credits), which the students can choose from.

One of the core courses, CNN Study Tour, will be
a study tour (or bootcamp) to the CNN Academy
in Abu Dhabi, U.A.E. For the Academic Year
2022-23, it will take place from December 5 to
December 9, 2022.

. 2x%EHFEHAR Applied Research for Global Communication 3
2. BB XL HE Intercultural Communication in the Global Context 3
3. CNN &xk#rlE s T1EY CNN Global Journalism Workshop 3
4. FBEAERIIEY New Media Workshop 3
5, CNN# 3 zjk -~ CNN Study Tour (Boot camp) 3
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* Return air-tickets and accommodation charges to be paid for by the student for the CNN Study Tour.
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Elective Courses (12 credits) (Choose any four of the following courses)

1. bRk i6 5 &% International Politics and Communication 3
2. BRokesg Strategic Media Management 3
3. AR LR ch:a and Communication in the Greater Bay 3
4. RHEFEHEE Big Data and Communication 3
R e O = Topical Issues in Corporate Communication 3
B. o SR International Political Economy’ 3
7. KETHH LG Geopolitics of the Greater Central Asia’ 3
- . 10 Plus 3 - Economics and Politics of ASEAN and China
J— = B E 3 £X~ =1 3,L\ * N 1
8. 103 — FASFHHNEFLEE Japan and Korea 3
9. BXIEE: REEHE" Cross-cultural Management: Regional Context’ 3
10, EFRRSK Db R b - Risk Management in International Busmess3

Transactions
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* Courses to be offered by One Belt One Road Research Institute, CHCHE, in their MSoSc in International Business
Management and MSocSC in International Relations Programmes.
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80 Castle Peak Road, Castle Peak Bay, Tuen Mun, N.T., Hong Kong




